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Who is Celsia?

Å Energy Company from Grupo Argos

Å Present in four sectors of the business

Å Generation

Å Transmission

Å Distribution

Å Retail

Å Multi-Company with Multi-Currency

Å Headquartered in Medellin - Most innovative city of the 

world

Å Culture of exceptionalism

file:///C:/Users/pino/OneDrive - Red Clay Consulting, Inc/Documents/Red Clay/OUUG/Videos Celsia/Celsia_commercial_translation.mp4
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A customer centric company

Customer-centric mindset into 

the DNA of the company

Rise of Big Data Spurred a New 

Focus on Customer Centricity

Culture is our Priority

Fostering Innovation
Sustainable innovation culture through 

the involvement of all teams

Digital Transformation at all levels

A Client-centric Sales Force

ñCustomers have the potential to 

disrupt the market in even greater 

ways than competition hasò

Relentlessly design of our systems, 

policies, procedures, and processes 

from a customerôs engagement 

perspective. 

Solar Retail

Electric Mobility

Efficient Lighting

Decarbonization Digital Transformation

Sustainable Cities




